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Team 1

“Blue Bag”
Lunch Event

Team 2

Parents
Screening Pledge
Campaign

Team 3

Social Influencer

Involvement
with PSA
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Blue Bag Lunch - Agenda

EVENT DESCRIPTION
CLIENT OBJECTIVES
TEAM OBJECTIVES
PLANNING THE EVENT
MARKETING MATERIALS
MEDIA RELATIONS
KEYNOTE SPEAKERS

RUN OF THE SHOW

LIVESTREAM PLATFORMS

EVENT OUTCOMES

TAKEAWAYS

RECOMMENDATIONS

LEAVING A LEGACY

OUTCOMES BY THE NUMBERS
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Event Description

Dress in Blue Day was Friday, March 5th to recognize
National Colorectal Cancer Awareness Month. Dress
in Blue Day lets allies everywhere join our mission to
end colorectal cancer. The goal was to educate
everyone about this disease and support the great
work of the CCA and the SACC. In 2021, an estimated
149,500 people will be diagnosed with this highly
preventable disease. They will join more than the 1.4
million colorectal cancer patients and survivors living
today. The CCA goes blue for them, their families, and
their communities.

| r.u- |
Sign the Screening Pledge .
t

d
pledge.getscreened.org




Client Objectives

e Create an engaging and interactive program with keynote speakers and
statements

e Promote event on social media

e Generate new faces in the audience and in keynote speakers

e Impart clear call to action that connects with the organization’s mission
Interactive component for the event

e Execute event with a mix of pre-recorded and live videos

e Determine webinar broadcast technology

e Determine keynote speaker and video

e Promote event outside of CCA's social media following

e Advance Alliance mission and goal post event
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Client Objectives Post-Event

e Create an engaging and interactive program with keynote speakers and
statements ¥

e Promote event on social media ¥

e Generate new faces in the audience and in keynote speakers ¥

e Impart clear call to action that connects with the organization’s mission
Interactive component for the event %

e Execute event with a mix of pre-recorded and live videos ¥4

e Determine webinar broadcast technology ¥

e Determine keynote speaker and video ¥4

e Promote event outside of CCA's social media following ¥4

e Advance Alliance mission and goal post event %
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Team Objectives

e Execute client objectives to best of ability
e Acquire experience and insight into planning and executing a promotional
campaign for a working client
e Acknowledge Chadwick Boseman in some shape or form during the
orogram
e Provide client with quantifiable deliverables of program success
e Promote Alliance mission and goal
o Get people to Take the Pledge to get screened!
e Alert the public of colorectal cancer-- create awareness!
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Team Objectives Post-Event

e Execute client objectives to best of ability@
e Acquire experience and insight into planning and executing a promotional
campaign for a working client @
e Acknowledge Chadwick Boseman in some shape or form during the
orogram (V/
e Provide client with quantifiable deliverables of program success@
e Promote Alliance mission and goal @f
o Get people to Take the Pledge to get screened! @
o Alert the public of colorectal cancer-- create awareness! (V/
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Planning the
E

JANUARY

Met with client and outline planning of
virtual platfo lverables.

otes
les

Deliverables evelop run of
show, coordinate with other teams for
digital promotion

EARLY MARCH-- FINAL WEEK

Finalize program; work out kinks and team
roles for event.
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WEEK 1

e Reach out to list of recommended contacts

®
Pl annlng t I l e e Reach out to CCA to schedule time for pre-recorded

statements

e Schedu
e Startsocialm
Draft Q&A questions

Draft after-event plans for Pledge Promotion

WEEK 3 & 4

e Social media promotion

Finalize after-event plans for Pledge Promotion

Edit Run of Show

Mock Run of Show w/ Steven

Collaborate with Teams 2&3 on final promotion and
graphics for program 15
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Planning the
E

>

WEEK 5

 Make Final Invitation
Social mediap
Collect da
e Collect

e Create Cale

FINAL WEEKS

> ¢ Finalize presentation
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Marketing Materials

IT'S TIME TO GET

CHEGKED FOR
COLON GANGER.

0 :'-r'r:--:: ..;?aI Cancer and Lh CCA in launchin
r Mo 1| III

BLUE BAG
LUNCH EVENT

An nt dedicated to raise aware 5 and celebrate and honor victims and

S5
S

March 5th at 12PM via Facebook Live and
remember to wear something BLUE!
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LEARN THE
FACTS.

TOMORROW,
BLUE BAG
LUNCH EVENT

Hosted by the Colorectal Cancer Alliance with

Students Against Colorectal Cancer

Learn More About Qur Speakers

Sign The
Pledge

to Get
Screened

Not sure how?
Check The Link In
Our Bio

Marketing Materials

DR. VINAY RAO

University Hospital

Live Medical Q&A session.

HEAR
FROM
SURVIVORS

THREE WEEKS AGO
WAS THE BLUE BAG
LUNCH EVENT

Hosted by the Colorectal Cancer Alliance with

Students Against Colorectal Cancer.

Here are some comments from survivors who we

LINDSAY NORRIS

Survivor

Speaker and Q&A about her experience.

WE HAVE
4,000
PLEDGES

KHADIJAH AMEEN

j2 J

-

Co-Founder of BLKHLTH

Keynote Speaker discussing racial disparities
regarding colorectal cancer and our get s

initiative.

OUR GOAL
1{0N010]0,

PLEDGES
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Media Relations

The Eagle (AU)

WVAU (AU Radio)

The Hilltop (Howard)
WHURFM (HowardRadio)
The Georgetown Voice
The GW Hatchet

Roll Call

Stars and Stripes

The Washington Times
DC Spotlight Newspaper
AWOL

e Gina S. Brown, Ph.D., RN, MSA, Dean (College of Nursing and Allied
Health Sciences)

e Toyin Tofade, PharmD, BCPS, CPCC, Dean (College of Pharmacy)

e Coalition of Activist Students Celebrating the Acceptance of Diversity
and Equality

e QOutlaw

e Development and Alumni Relations

e Cynthia Evers, Ph.D. (Interim Vice President for Student Affairs)

e Bruce Jones, Ph.D. (Vice President of Research)

e Paul Wahlbeck (Dean, Columbian College of Arts & Sciences)

e Barbara L. Bass, MD (Dean, School of Medicine and Health Sciences)

e Catherine Cox (Associate Professor, School of Nursing)

e Karen Drenkard (Associate Professor, School of Nursing)

e Milken Institute School of Public Health

e GW Interfraternity Council 19




Media Relations

American University

President Sylvia
Burwell

Fanta Aw (Vice
President of Campus
Life & Inclusive
Excellence)

Kennedy Political Union
Women’s Initiative

The Student Union
Board

George Washington University

Black Public Health
Student Network
Raise Up GW
Students for One
Health

The Student
Association at The
George Washington
University

Milken Institute School
of Public Health
GW Interfraternity
Council

Alpha Sigma Phi
Beta Theta Pi

Georgetown University

Interim Dean Carole
Roan Gresenz of the
School of Nursing &
Health Studies
Georgetown Univeristy
Student Association
Graduate Student
Organization
Georgetown University
Minority Association of
Pre-Health Students
Graduate Student
Nursing Academy
Women in Science and
Education

Howard University

President Wayne A. I.
Frederick

Hugh E. Mighty M.D.,
MBA, FACOG Dean
(School of Medicine)
Division of Student
Affairs

Coalition of Activist
Students Celebrating
the Acceptance of
Diversity and Equality
Outlaw

Alpha Kappa Alpha
Alpha Phi Alpha
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Dr. Vinay Rao Lindsay Norris

Khadijah Ameen
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Run ot Show

Order of Events:

e CEO of CCA Introductory Remarks

e Screening Director of CCA Remarks

e Lindsay Norris Remarks (Pre-recorded)
e Lindsay Norris LIVE Q&A

e Dr. Rao LIVE Q&A

¢ Community Director of CCA Remarks

e Khadija Ameen Remarks

e Closing Remarks

To view full run of show, visit bit.ly/BlueBagROS

Important Details:

e Earliest Staff Arrives at 11:30AM
EST
e Guest Speakers Arrive 11:45AM EST
e Event Goes Live at 12:00PM EST
e All Keynotes Pre-recorded Except:
o Lindsay Norris Q&A
o Dr. Rao Q&A
o CCA Community Director
e Closing Remarks Begin at 12:50PM
EST
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Event Outcomes:
Livestream Engagement

1.“l had my first colonoscopy at 28 and they found a polyp at 31. It was the type that would
“have turned into cancer. | now get it done every 3 years.”

2.Hi all. 10-year stage lll survivor here. This program is informative and inspirational. I'm
wearing blue.”

3.“l was Diaghosed at age 44. Screening could have made a difference in my treatment
since | had symptoms prior to my Diagnosis.”

4.“So glad to be here!! 4 years since dx and counting!!!l Dressed in blue for me and so many
blue warriors that | have met along the way and never got the chance to meet.”

5.“This was amazing and very informative! Looking forward to a day where cancer is no
morell”

- il
Jenna DePeliegrird r

&

-
b -

| vinay Rac

% Pc replied to Suzanne

She described me! Black woman;
Dx Stage IIIC at age 43 @ ~°

Pc Love
Hi Suzanne

Sandra Chadbourne
Wearing blue for myself and all the

wonderful colorectal cancer peaple | met
on social media. e:

# Shan replied to Pc

Imagine if you go into the er and the
doctor has a bias from the moment yo..,

Shan Lee

| agree. They look at you and think you
-l.la_\fe no sense, Or don't see the need ta _

i
Signthe Screening Pledge
t

a
pledge.getscreened.org

e
&
Thark youl
M Ganderson
T Great event - stiy blu sveryonel
ﬁ" Gemma Puglisl
Thank you so much class) W 349 %9
® -
Jamse Telferd
Thanks AU teamill AMAzing evanml
. Lisas Romanks
Thank you io all
-

. hadites LapsT Cardenss
Gaenmiall! You are an lcon thank you so

@ Wakiia Frapman Awss ae:

— S T - &
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Event Outcomes:
Livestream Engagement

1.“Thank you for helping to raise awareness of colorectal cancer. This April, | will celebrate 14 year
cancer free.”

2.“Future PR professionals in action helping end this disease in our lifetime. Thank you amazing PR
students at AU!”

i was screened at 25y7s old no one in the

] Kelly E Buccero
‘ﬁ My daughter! The reason | am wearing
blue!

3.“So inspiring to hear these stories and what people can do! I’'m really happy that there’s groups and oo

2

i'% Donna Jean
-~ WARRIOR[ ** ®2

organization to realize awareness for this often overlooked issue.” >
4.Wonderful way to spend my lunchbreak! Thank you Jenna and all who participated on the panel. sttty

still cry when | think about ho... See More #93

Gemma Puglisi

5.Recently diaghosed with Stage C and in the midst of treatment. What an inspiring chat, thank you! € s L. Tk
6.Bravo to all, but especially the students for their initiatives!! 2 years NED today; stage |V diagnosis
at age 38 w/o family history or any other risk factors!
/.WELL DONE AU STUDENTS!! THANK YOU FOR YOUR ADVOCACY!I YOU WILL SAVE LIVES!
8.Love seeing the college community rally around this cause!
O.Love & miss you #ChadwickBoseman I’m a 7 year survivor
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Event Outcomes:

Blue Bag Lunch 0 e
alliance

Suzanne Lee
So glad to be here!! 4 years since dx and counting!!!! Dressed in blue for me and so many blue

-.t L
'_ __ff_ﬁ warriors that | have met along the way and never got the chance to meet % I

colorectal
cancer
alliance

Blue Bag Lunch

£ *'"’t"{;: Stephanie Parks
. ""’. Early detection saved my life! My first colonoscopy at age 22 showed | had around 500 precancerous
[}

polyps. Please get screened! https://pledge.getscreened.org/
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Event Outcomes:
lngageme

dm

Blue Bag Lunch

Blue Bag Lunch

Pamela Cullen Picard
18 year survivor! Get your screening.
pledge.getscreened.org
Blue Bag Lunch 0 @w
alliance

| was Diagnosed at age 44. Screening could have made a difference in my treatment since | had
symptoms prior to my Diagnosis.

Nana Bekoe-Sakyi Jr.
Lol Dr. Rao, Are there any dietary/health choices we can make in our daily lives to maintain a healthy
colon?

bledae etscreened.ord
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Takeaways

Looking Back

Strengths: Weaknesses:
e Organized and concise event e Different social media
e Community engagement platforms have different
e Credible guest speakers visibility pull with viewers
e Large viewership e Technical issues
e Young audience members joined in e Older audiences might not have
e Recorded and pinned in the platform a chance to log on and
SO viewers can go back participate

and watch it again

28



Takeaways

Looking Back

Opportunities: Threats:
e Big audience reach e Content overload
e Reaching more donors e Technology issues
e Getting more people to sigh the e Increased competition for
pledge donor’s support

e Create a bigger online presence

29



Recommendations

Looking Forward

1) Event Access

- The Facebook Event with RSVPs did not have direct access to the livestream
- Embed link into Facebook Event Page or create post with event link

- Publicize event recording for those who RSVPd but did not attend livestream

2) Event Marketing

‘Selecting a representative of CCA to conduct an interview before or after the event

‘Begin contacting influencers, media platforms, and potential sponsors earlier in the planning process

3) Audience Participation

- Emphasize pledge more frequently throughout event, ask speakers to plug pledge

- Allow audience to pre-submit questions for speakers

- Register audience members to add contact information for future events

30



Leaving a Legacy: Calendar

JANUARY - The month of January will be mostly internal preparation with instances of external.

e Settingitallup e Reaching Out
o Design Invites for public o Pitch and confirm speakers
o Create and Finalize VIP Invite List o Plan digital campaign and launch
= |[nclude, personalized invite o Begin to pitch local media

o Curate a detailed media list
o Organize the event communications
team
o Draft a Crisis Plan & Back Up plan
o Set up calendar of events
= Deliverables, Social Media Calendar,
Important Dates, etc.

31



Leaving a Legacy: Calendar

FEBRUARY

e Promotion throughout the month e Internal tasks
o Continue pitching media outlets (local o |f online event - collect pre-
media, schools, etc.) recorded videos and create scripts
o |If speakers are confirmed - highlight for live segments
them so people know who they are seeing o Create a run of show
and what to expect o Create any props that are needed
o Show off highlights from the previous (such as the blue ribbons)
Blue Bag lunch to hype up promotion for o Designate who is doing what
the upcoming event (behind the scenes, running the
o Use graphics with statics to promote the event, monitoring the event, etc).

importance of Blue Bag lunch
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Leaving a Legacy: Calendar

Pre and Post: December and March

e December e March

o Finalize date of "Blue Bag" Lunch o Kick-off Colorectal Cancer

o Determine if the event will be in person Awareness Month
or online o Practice for the event

o Design the event branding o Last-minute pitching

o Begin working with third party o Host the "Blue Bag" Lunch
organizations o Collect data and metrics from the

luncheon
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Leaving a
Legacy:
Planning Guide

A detailed and comprehensive guide for
planning and executing future Blue Bag
Lunch Events.

BLUE BAG LUNCHEON PLANNING DOCUMENTS
PRESENTED BY: AMERICAN UNIVERSITY STUDENTS AGAINST
COLORECTAL CANCER

=

BLUE BAG
LUNCH EVENT

g.‘;' -
\

March 5th at 12PM via Facebook Live and
remember to wear something BLUE!
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Event Outcomes: By the Numbers

o # of signed pledges: 1,965

o # of shares from Social Press Kit: 2,220

o # of Twitter mentions: 236 (our Twitter
messages are up over 400%)

o # of Instagram tagged photos: 159 (42
mentions on stories on DIBD alone)

o # of social followers gained: 792 (2x more
followers in the last week than we average for
the month)

e $13,450 raised from 85 donors (vs. $3,529
(+381%) and 61 (+139%) in Week #1 of 2020)

Website data (2/1-3/4)

e +14% increase in total users vs.
last year for ccalliance.org
(excludes
pledge.getscreened.org)

e +15% increase in new users vs.
last year for ccalliance.org
(excludes
pledge.getscreened.org)

e +76% increase in pageviews vs.
last year for March pages
(DIBD, March awareness,
screening pledge,
getscreened.org, awareness
materials)

e +52% increase in unique
pageviews vs. last year for
March pages (DIBD, March
awareness, screening pledge,
getscreened.org, awareness
materials)

-« CoOlorectal Cancer Alliance
was live.
March 5 - &

Dress in Blue Day's Blue Bag

Lunch

ICYMI, this #DressInBlueDay, we held our first
ever Blue Bag Lunch virtual event, live on the
Colore...

See More

wOH 235

362 Comments 4.6K Views

oD Like (J Comment 4> Share &8~
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Event Outcomes: By the Numbers

e Digital Advertising (2/17-2/28)
o Reach: 351,731
o $ spent: $20,378
o Cost per acquisition: $24.40 (goal
of $15)
o Pledges influenced by ads: 835

e Media (2/25-3/4)

o Mentions: 356 (2x as many as
FCRC)

o Reach: 6.5M (includes our radio
PSA that ran multiple times on
WDEL-FM, with a reach of nearly 1
million)

o Value: $56K

o # of Operation Blue Boxes: 112;
interviews scheduled: 17

Youtube Analytics:
e 82 views
e 9 likes, 0 dislikes
e 0 comments on the comment
section
e Live comments are off

Facebook Analytics:
o 4.4k views
o 233 likes, loves, etc.
e 362 comments

e 76 shares
Details Go With Friends
&% 1.2K people responded 574

WENT
i g %45
LERD VR A )

M Event by Colorectal Cancer Alliance

% ¢4 %;: e ¢
& oOnline Event Jolene and 5 friends
Today at 12 PM EST - 12:45 PM EST

/f? Price: Free - Duration: 45 min

@ Public - Anyone on or off Facebook

This Dress in Blue Day, tune in to the inaugural Blue Bag Lunch virtual event, Popular With Friends
streaming live on the Colorectal Cancer Alliance Facebook page at 12 p.m. EST.

Learn more about color... See More e HARTAT:

E g&n«r.- Virtual Shabbat: A Moment to Gather in

semmunity

Causes  Online Community

auhillel.org/zoom

F o



Thanky
Now Passing it to



Team 2 Introductions

Reagan Gould Rafaella Stanziola
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Team Objectives

e Help the CCA Obtain Pledges
o Goal of 10,000 pledges
e Drive Awareness Among Various Audiences
o Students
o Parents of Students
o Reach out to Schools/Universities

e Sup

O

O

oort Other Teams
‘eam 1 - Promote Blue Bag Lunch Event

‘'eam 3- Corresponding Influencer Outreach
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Team Goals

ignatures and raise awaret
r early screening

rates of early-o

st age of detectionis
over the age of 40 are at an increase
- this risk can be further exacerbated by factors like

40



Strategies

e Social Media Outreach
o |Instagram
o Twitter
o Facebook
o Linkedin
o TikTok
e Grassroots Personalized Outreach
o Promote Colorectal Cancer Alliance posts on our personal accounts
o Share the pledge in interest-specific Facebook groups
e Strategic Timeline
o January-April Timeline
o Focus on Social Media, Audience Growth & Outreach
o Use the Blue Bag Lunch as a Springboard

41



Tmeline

FEBRUARY

Social media accounts were established for the

student coalition across various platforms and began €
to grow a following. Through posts, the team

iIntroduced the SACC and worked to raise awareness
around colorectal cancer

APRIL

With the goal of putting the accounts on a temporary
hold until another interested group of students

reactivates the SACC, all platforms will post a final €
video signifying the end of the AU student's time with
the campaign.

JANUARY

The team brainstormed ideas for the campaign and
developed a strategy to reach our goal of 10,0000
pledges.

MARCH

Through social media outreach, the team spread
awareness surroundingthe disease and shared the link
for the pledge to get screened. During Colorectal
Cancer Awareness Month, all SACC accounts shared
iInformation with their followings about how to better
understand their risk and get screened, The pledge
was also shared with other health and university
Influencers to maximize the reach of the campaign.
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Tactics

Instagram, TikTok, LinkedIn, Twitter, Facebook



Instagram

4:56

au.sacc

17 101
Fasts Folloaers
{+

Students vs. Colorectal Cancer

AL 1
S&CC 18 an organizeton by Amencan Univarsity students in
partnarship with the @oolrectalcancarallianoe! Haw

bBeen screened? Sign e pledge!
pledge getscresnead.orgl

Story Highlights
Kren your fasarite 510

B yOu

e Most Popular Account

O 101 FOllowerS au.sam:

e Most Active Account & s

o 17 posts ONE WEEK
e Purpose: e
o Awareness/Prevention [Pt
o Screening Pledge
o Blue Bag Lunch Event
o CCA
e Other:
o Direct Message
o |nstagram Story

15 aar WAY
OVER. % LUSCH EVENT
m - :

e Branding:

o All Blue

o Font ‘DIN’

o Use of SACC logo
e Caption Tactics:

o “Link>Bio”

o Relevant #'s

o Relevant @’s

44



Instagram

“DID YOU KNOW” COLON CANCER @ SCREENING GUIDE

Colorectal Cancer Edition [M

M HA\'F'I'[!I.! BEEN SEHEI:T.EU . o 00 DU HAVE & FAMILY
1S e WAY AL il Lo e Content Examples
HE, D - =0

s an " S— S o Instagram Total Reach:

HTTPS./PLEDGE GETSCREENED.0RG preteidnet SHEAT COLORECTAL CANCER 15 OK THE
. average Individed risk MW TELL OTHES'S T GET RISE M PEOPLE OVER 20
ONE m o, ccounts

IN ENTY TALK TO YOUR DOCTOR ABOUT GETTING SCREENED J

S e Calculated through
promotion insights

(posts/stories/shares)
= [ ONE WEEK
TO BE LEFT IN
SCREENED?

THE MUNTH

COLORECTAL &

CANCER
&= | MED ﬂT - A - I un
ikl GLANCE [t

LESDINE CAUSE DF CAWCER DERTHE
AMONG MEM & WOMEN W THE DS

IT ONLY TAKES HAVE YOU PLEDGED TO
ARz BE SCREENED YET?

THERE |5 STILLTIME
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TikTok

e Purpose

o Reach wider audience
across the platform.

o Create prevention
awareness.

o Encourage users to sign
the pledge and get
screened.

e Average Post Views

o 376

e Total TikTok Reach
o 2,261

igstudentsacc

10 49

ol
Edit profile |

Orrganization by Amernican University studenis
together with the CCAl

& https:/fpledge. netscreened. org/
=] Email

TOMOHEOW,
BLUE BAG

46



TikTok

‘1| Colorectal Cancer | =
' Symptoms 77

o' TikTok

@studentsac
. ,

Weight Loss

/11 Views /23 Views
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[LinkedIn

(] 83 fOllowe IS Update metrics @ Time range: Feb 22, 2021 - Mar 30, 2021 ~ Metric: Impressions «
e Posted in “Association of  #ssresate organic and sponsored or (P
Community Cancer | -

Centers” group, which has
3,362 members

e |mpressions spiked right .
around the Blue Bag i . :
Lunch, reached more than 5 0 - : .
400 total people (plusre- . oot v Bl e
<hares and out-of-network . " bt e e e M e o e M e s s v e e s )
Impressions)

I
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Twitter

One of Most Popular Account

: o 82 Following
a ?fudents Against Colorectal Cancer > 20 followers

o 23 tweets
Co I o reCta I o Twitter earned 1,875 impressions since January.

e Shared graphics and statistics.
e 840 profile visits.
alliance
m o Awareness/Prevention
S Edit profile o Information about symptoms.
o Screening Pledge
Blue Bag Lunch Event and CCA interesting facts.
Retweet specific and interesting accounts related to our goal
https://t.co/BUHSfAB7U (sign the pledge)
E5) Joined February 2021 e Other:
o Direct Message to doctors and health centers asking for help
sharing and motivating others to sign the pledge.

Students Against Colorectal Cancer

([@au_sacc

@)

Sign the screening pledge below!

@)

82 Following 20 Followers

49



Twitter

Students Against Colorectal Cancer @au_sacc - Mar 25
One week leftt!! O OO OO O

THERE IS

ONE WEEK

LEFT IN

NATIONAL COLORECTAL CANCER AWARENESS MONTH

HAVE YOU
PLEDGED
T0 BE
SCREENED YET?

THERE IS
STILLTIME

@ Students Against Colorectal Cancer

Colorectal Cancer is the leading cause of cancer deaths

among men & women in the U.S.

Students Against Colorectal Cancer @au_sacc - Apr 1
We would like to thank one of our partners, Stephens Pharmacy, for

hosting a local Wear Blue Day to raise awareness around colorectal

cancer. On Monday, the staff dressed in blue, and flyers were displayed
throughout the location to help spread information about the pledge.
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Twitter

1 You Retwested

. Michael Sapienza @coloncancermike - Mar 30
w The @CCAlliance is proud to partner with @scottlagasse to raise

awareness for screening of #colorectalcancer Thank you for your
dedication to the cause.

. Partnership for a Healthier America £

@PHAREBWS

Partnership for a Healthier America £ @PHAnews
Working with our honorary chair, @MichelleObama, to transform the food

landscape in pursuit of health equity.
857 Following 37.7K Followers
() Joined May 2011

Q Colorectal Cancer Alliance £ @CCAlliance - Mar 20
Colorectal cancer survivor and racecar driver @scottlagasse aims to
keep screening awareness at full throttle by partnering with the
Alliance. Read more here: bit.ly/ScottLagasseJr
#ColorectalCancerAwarenesshMonth #ScreenYourMachine

Good afternoon; my name is Isabel, a senior at
American University representing Students Against
Colorectal Cancer (SACC). SACC is a student-led
organization aiming to raise awareness about
colorectal cancer alongside the
@ColorectalCancerAlliance. As a leading medical
organization, we wanted to see if you could help us
spread awareness about the disease as Colorectal
Cancer Awareness Month comes to an end.

We have included a Twitter post template. We would
love if you share it via social media and encourage
your followers to take the pledge to get screened!

@ Students Against Colorectal Cancer

Some of the Colorectal Cancer symptoms are blood in
your stool, loos of appetite, abdominal pain, fatigue,
weight loss, cramps, and bowel habits change.
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Twitter

Students Against Colorectal Cancer @au_sacc - Mar 23
March is almost over!! What are you waiting for?

colorectal
cancer
alliance

=

HAVE'YOU'PLEDGED
TO'BE'SCREENED?

IT ONLY TAKES A FEW CLICKS
I

Students Against Colorectal Cancer @au_sacc - Mar 23

We encourage students to start meaningful conversations with their
parents to help them understand their risk level and the importance of
screening early and often. Use these conversation starters to help you
discuss the pledge; you can sign at the link in our bio.

Helping Your Parents
Take the Pledge

Why should your
parents take the pledge?

As you age your colon builds up wear
and tear that can increase your risk for
colorectal cancer.

If you have a family history of colorectal

aanaar araaiv navaanalsials e ssran bishas

[ r

the pledge to a parent

* Ask if they know of any family history
of colorectal cancer

+ Start a conversation about the
importance of monitoring your health
as you age

* Ask if they know about easy screening
options for common cancers

How to find the right
colorectal screening option

By taking the pledge, the Colorectal Cancer
Alliance team will recommend the best
screening for you and help you find an

appointment

You can sign the pledge now at the
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Twitter

Mar 2021 - 31 days

TWEET HIGHLIGHTS

Top Tweet carned 376 impressions

Join us tomorrow for the blue bag lunch and
hear from our distinguished panel of
speakers. You can tune in at 12 p.m. to
learn about the importance of colorectal
health and the benefits of early screening.
pic.twitter.com/XGuzFXVGnD

TOMORROW,
BLUE BAG
LUNCH EVE

Top media Tweet camed 277 impressions

See our profile for more information about
the event!

DON'T MISS IT OQUT
pic.twitter.com/7K4i8mrL54

LUNCH EVENT

View Tweet activity View all Tweet activity

MAR 2021 SUMMARY

Tweets Tweet impressions

9 1,440

Mew followers

3

@] Acco

Against Colorectal Cancer @au sacc

Students

28 day sSUummary with change over previous period

Tweets

7 4130.0%

Tweet impressions

913 vo27.7%

Profile visits

413

Analytics

Followers

20




Twitter Analytics

Top Tweet carned 376 impressions

Top media Tweet carned 277 impressions

Join us tomorrow for the blue bag lunch and _ _ |
hear from our distinguished panel of See our profile for more information about

speakers. You can tune in at 12 p.m. to the event!
learn about the importance of colorectal DON'T MISS IT OUT

health and the benefits of early screening. pic.twitter.com/7K4i8mrL54
pic.twitter.com/XGuzFXVGnD

TOMORROW,
BLUE BAG
LUNCH EVE

Hosted by the Colorectal Cancer ’
Students Against Colorecte ;




Facebook

e Creation and management of the “Students
Against Colorectal Cancer” Facebook Page

e Engagement and Promotion via Social Media

e Using Facebook’s Media and Ad Tools in order
to boost engagement for screenxing campaign

Groups Jokbs Events More = = promote 0
O I ® M » B & L &
Ad Preview X

@ Students Against Colorectal Cancer
2m - &

Take the pledge, get screened today at: http://pledge.getscreened.org

STUDENTS AGAINST COLORECTAL CANCER

Awarenece Preventinn Channe

55



Facebook Mar 8- Apr 4

e Over 35,000 users reached through posts
throughout the month

e High amount of engagement (shares, MOST ENGAGING RECENT

Comments’ reaCt|OnS) MOST ENGAGING POSTS

anommmmms  March is Colorectal Reach

e Higher traffic towards CCA website and pledge 5T Cancer AwarenessM..
campaign through Facebook s e March 16 k-
Learn more and take Reach

the pledge at: https://...

=

Engagements
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Facebook

Students Against Colorectal Cancer
March 25

Learn more and take the pledge at: hitps:/pledge.getscreened.org

Colorectal Cancer:
Know the Facts

263 2
W Like On Post On Shares

17 17 ]
W Love On Post Oin Shares
nd Deadliest cancer among 1‘ 2 0
@ Sad On Post (in Shares
men and women
14 14 0
Comments On Post Oin Shares
Screening is the #1 way to - 5
prevent colorectal cancer 30 28 2

Shares (On Post (n Shares

14.5k Users Reached

Popular Posts

@ Students Against Colorectal Cancer
March 16

March is Colorectal Cancer Awareness Month.

Colorectal is the third most commonly diagnosed cancer in both men and

women. Here are some steps in order to lower your risk of colorectal 539 480 13

cancer. ke On Post On Shares
Getting screened also allows for early prevention of Colorectal Cancer. It is
never too soon to take the pledge to get screened at: E l ;“' | ;I]
— ' n Fost n Shanes
hitp:/ipledge getscreened org/ e
] 5 5 ]
EOLORECTAL ﬂ Haha On Posd Oin Shesres
CANCER
2 F 0
& Wow On Post On Shares
SAY NO! 10 COLORECTAL CANCER
— 3 2 1
-E Sad O Posi Din Shaanes
1 1 0
& Angry On Post On Shares
g [ 1
Cormmenls Oin Pasd Cin Shaanes
255 249 ]

Shares On Post

13.7k Users Reached
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Grassroots Facebook Approach

" Will Goldman shared a linl

Posts into the following Facebook groups: N e March16at11:23PM - @

Hi, my classmates and | created an organization called
that is meant to help educate the public

" . . during Colorectal Cancer Awareness Month.
¢ COlOn/ReCtal CanCer awareness and dISCUSSIOn Namely, we are helping promote the Colorectal Cancer Alllance's
”” pledge to get screened. Given your personal experiences with the
grOUp disease, could you consider sharing this with your networks?
o 122k members Br?ﬂging _in your eereeﬁal Steriee E’IIZJGL.J'[ why you are eigniﬂg Fhe
pledge can help save the health and lives of your loved ones.
Thanks!

e “ADVOCATES at Fight Colorectal Cancer”
o 2.8k members

r Pledge to Get Screened | Colorectal
Cancer Alliance

e Colon Cancer Support
o 2.6k members
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University Outreach

e Outreach to universities across the country
o Health centers

e Pitching to university publications
o Individual school newsletters

e Partnering with different schools at AU
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The Results
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AU Athletics Collab

Post Insights

e AUWomen’s Soccer Instagram Account

Q 7
0 M

22

e Weekly “Hero” Series
o Chadwick Boseman

o National Colorectal Cancer Month
e o Pledge Link

Interactions (@

e Instagram Insights
o 906 Accounts Reached

ibmitted by @reagan_gould. While Boseman was
nown for his roles as Jackie Robinson in "42" and the

u_\ From Frofile :
OS5 = om Explore 25
nest known fo = o u
supe Black Panther in the Marvel Cinematic Universe, rom Lther O -I O 41 I O t a l I m p re S S I O n S
his greatest role was a philanthropist. He volunteered his y
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@~ Bowie B
@ I.I:?wm_ agslox .’”,

ch 30 at 10:26 AM - @

[ o
In the US, 160,000 new cases of are diagnosed
O Wl‘ a 5 } S O g ‘ I l 1 O | l S each year. Former Baysox INF Trey Mancini is back in the

lineup after beating colon cancer.

Screening is the #1 way to prevent colorectal cancer. Screening is
important, safe & saves lives!

COLORECTAL

CANCER
AT -A-

LEADING CAUSE OF CANCER DEATHS
GLANCE AMONG MEN & WOMEN IN THE U.S

; Bowie Baysox &
@BowieBaysox

In the US, 160,000 new cases of #ColorectalCancer are
diagnosed each year. Former Baysox INF @TreyMancini is
back in the lineup after beating colon cancer.

Screening is the #1 way to prevent colorectal cancer.
Screening is important, safe & saves lives!

bowiebaysox & - Follow

4 ses II II II II
Bowie Baysox
“DID YUU KNUWH .
_ bowiebaysox @ In the US, 160,000 § GREATER RISK OF DEVELOPING GO CRLIN Gt

o new cases of #colorectalcancer are COLON CANCER WITH FAMILY SURVIVORS INTHE LS
Colorectal Cancer Edition diagnosed each year.

Former Baysox INF @treymancini is
® o back in the @orioles lineup after
beating colon cancer,

pledge.getscreened.org

- KNOW [T W Mo
1,000,000 T
| |

Screening is the #1 way to prevent
colorectal cancer. Screening is
important, safe & saves lives!

zgstimes
graater risk http://pledge.getscreened.org/

of developing
colorectal cancer

with family history #colorectalcancerawareness
#colorectalcancerawarenessmonth

imo"*a 0.000 TI1111131) ;23IE[EEE:E?EE?L....E"CE
’ survivzrs in the U.S. !!Ej?ﬂ!.ﬁ!x! . Q ? m

o N E 0 Liked by au.sacc and 36 others

IN TWENTY

2‘23“"‘2%

grestod
ol Clirue
T

survivors in thc U's' average individual risk

Colorectal Cancer '
u ONE

IN TWENTY




Winter Haven High School’s Support
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Business Partnerships

blusharkdigital + Follow

blusharkdigital It's dress in blue day,
so of course us BLUSharks had to
get in on the action to support a
worthwhile cause.

#BluSharkDigital #dressinblueday
#ColorectalCancerAwarenessMonth

’ WIS l[

x “ i BluSharks Wearlng our willgoldman5 Thank you for
. { -ab supporting @au.sacc. and the
o \ Blue to Support @colorectalcanceralliance!

4w Reply
" Colorectal Cancer
\ s ”' |'
s WM \f OQY N

2! ¥ ‘I‘ a r @@ Liked by christianeberhard and 31 others

@ Add a comment...

Awareness Month
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Business Partnerships

Stephens Pharmacy on

dress in blue day Dr. Dace Reynolds




Followers & Impressions

e Followers e Impressions
o [nstagram: 101 o [nstagram: 6,156
o Twitter: 20 o Twitter: 1,875
o Facebook: 10 o Facebook:
o TikTok: 10 35,500
o LinkedIn: 83 o TikTok: 2,312

o LinkedIn: 400+
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Engagements

e Engagements (Likes, shares, comments, etc)
o Instagram: 417/
o Twitter: 42
o Facebook: 4,374

o TikTok : 51
o LinkedIn: 72 (plus re-shares out of network)
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Scope of Messaging

e AU Sports partnership: 906 e Bowie Baysox Outreach
e Social media pitching: 6,459 o Twitter: 18.3k followers, 7
e University Outreach engagements
o School of Communication: 1,871 o Facebook: 16.3k likes, 15 engagements
o School of Business: 2,567 o |nstagram: 11k followers, 37
o Public Health Department: 378 engagements
e Winter Park High School: e BluShark Digital Outreach
o Wear Blue Day Announcement o |Instagram: 361 followers, 33
o Screening Pledge Announcement engagements
o Student Enrollment: 2,317 o Facebook: 550 likes, 4 engagements

o Twitter: 515 followers, 4 engagements
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Scope of Messaging

e Bowie Baysox Outreach
o Twitter: 18.3k followers, 7
engagements
o Facebook: 16.3k likes, 15
engagements
o lnstagram: 11k followers, 37
engagements
e Winter Park High School:
o Wear Blue Day Announcement
o Screening Pledge Announcement
o Student Enrollment: 2,317

e BluShark Digital Outreach
o |nstagram: 361 followers, 33
engagements
o Facebook: 550 likes, 4 engagements
o Twitter: 515 followers, 4 engagements
e AU Sports partnership: 906

e Social

media pitching: 6,459

e University Outreach

o Sc
o Sc
> Pu

nool of Communication: 1,871
nool of Business: 2,567

olic Health Department: 378
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Total number of people who sighed the Alliance screening pledge:

4,500+
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Total number of people reached through the pledge campaign:

66,071
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Who are the next SACC?

e Future high school and college age students who are interested
In raising awareness for colorectal cancer

e Guidelines for future social posts

e Community sponsored wear blue days

e Established partnerships and growing connections in the future
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The Future of Social Media

e All accounts on a temporary hold until the Alliance wants to
continue using them

e |Include baseline information on how to sign the pledge and the
iImportance of learning about colorectal cancer

e Pinned videos from gastroenterologist

e Growing audience on TikTok
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Thanky

Now Passing it t.



Team 3 Introductions

Manuela
Baumeister Adrian ¢

Ashlyn LeRose Natalie Kathok
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Overarching Goals

e The students will work to obtain the partnership of age-appropriate social

media influencers to advocate for colorectal cancer screenings during
March.

e The students will create a PSA and messages that the influencers can
share, directing their followers to take the screening pledge.
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Tmeline

FEBRUARY

e Finalize influencer list
e Create online blog and post regular blog posts
e Create graphics and content as needed

APRIL

e Observe results and influencer responses
e Send CCA PSA to influencers

>

>

JANUARY

e Begin compiling a list of influencers
e Communication with Steven
e |dentify goals

MARCH

e Begin reaching out to influencers

e Edit CCA PSA

e More content creation to be shared
e Assist BBLE promotional efforts
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Team Objectives

e Generate Social Influencer Involvement

e Obtain partnership with social media influencers to advocate for colorectal
cancer screening during awareness month (March)

e Create PSA for influencers to share in their social media accounts

e Manage an online blog for SACC

e Design graphics for branding and promotion

e Help with video editing and any other needs from Teams 1 & 2
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Strategy

e Create list of influencers to reach out to
o Living document, constantly adding and editing the list
o Target micro influencers focused on healthcare & lifestyle content
o Cross-referenced list with Steven & CCA Social Media outreach team to
ensure new audiences were being reached
e Streamlined communications with group captains
e |nvolve all teams to participate in the blog by creating posts to include
e Send PSA to influencers as part of outreach
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Execution

e Reach out to influencers via SACC email and social media accounts
o Send pre-made content that is easy to repost

= |.e. PSA, infographic for stories, relevant images and information
= |nclude link to pledge to assist Team 2 with their objectives

e Post on the class blog

e Remain in contact with other groups to help out as needed

e Follow up with influencers to give them an opportunity to create a lasting

relationship/partnership with the CCA
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STUDENTS AGAINST COLORECTAL CANCER
STUDENTS AGAINST COLORECTAL CANCER STUDENTS AGAINST COLORECTAL CANCER STUDENTS AGAINST COLORECTAL CANCER
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A

STUDENTS AGAINST COLORECTAL CANCER

STUDENTS AGAINST COLORECTAL CANCER

CONTACT

Meet Our Class!
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Influencers We Reached Out To

B Influencer Spreadsheet + = = E Influencer Spreadsheet &+ & = E Influencer Spreadsheet & = =
File Edit View Insert Format Data Tools Add-ons Help Lastedit was seconds ago File Edit View Insert Format Data Tecols Add-ons Help Lastedit was seconds ago File Edit View Insert Format Data Tools Add-ons Help Lastedit was seconds ago E Influencer Spreadsheet + = &
@ P 100§ % o 00123~ Defaul. - 10 -lB 7 & A & B ~ @ P 100- § % o 0123- Defaul. - 10 -/B 7 & A & @ @ P 100§ % o 0123 Defaul. -| 10 - g 7 5 A& @ File Edit View Insert Format Data Tools Add-ons Help Lastedit was seconds ago
F36 - F38 : : : . : : F26 = ~ ~ &% 7 100- § % .o .09 123~ Defaul. ~ 10 - B I 5 A & @
- : . . - HY_|aporody Sporcky a5 2 kv 52 Inonaround Cathering : 5325 rmm. Fas :

150 Byolivialee Olivia 22.4% followers Lovelyduites Lovatydelites 28 1k followars 53 |Cretatie publichestty I e A B [+ 1] E
Brittlyons_ Britt E885 Tollowers Ratual Raisfhosl 1362 folowers = Toicaantn Catia 1640 Tollowers Social Media Information Name Follower Count Additional info (if applicable)
Iizellovato lzellovato 104k followers Haalthwithnar Mor 1482 followers Evamachado Eva M 2874 ) 2 Teandoomd Dr. Kyzzia 3409 followers
Tanickab Tanickak 190k followers Headstandsandhels Headstandsandheals 29,3k Solloweans Stephanecboggs Siophareo Boggs 22 8k followers 3 i Ruth Arurnala 2T 4% followars
Gessiyy Gessilyy 15,7k followers Rergpgodycii Resie 26 Bk dolkowmrg [ —— James and Dahiia 25, 1k followans 4 Michelle Adibe 28,5k followers
Thegirliovesmagic Thegirllovesmagic 9434 followers Sarahbrookspilates Zarah 17.Bk foliowers AltHpalmwall ALl Haanh 1237 followars 5 Brittny 18k followers
Lifastyle.by.lea Lea 6971 followers Katekarmer Hate 15 Tollowers Duaniello. rasner Dariielis Rosner 15, Bk Sollowers & Osose 21k followers
Jussaitzlor Josse 265k followers Briannajoye_finoss Eriarna 31,54 foligwars Hagritvalinats KE 1076 fellpwars 7 Medicallycader Kisha 1008 followars

158  Sean_young Sean B35 foliowers Laurenkittie Lauren 1224 followers 5 BBwelness Brogke Brennan 3.4k followers 8 Mahoganyandmedicine 5. Robinson 3325 followers

155 Continuadfight Continuedfight 325k followers EuTSah e ) EEx 12 lachnreneswelness Jachyn Fenee B185 folowers 9 Whitscoatandeuris Mona 5152 follgwrs

160 Naitjones Naitjonas 3890 followars = ;r“::::: ::::“ :;11:::: L Raraboautylalks Erin 5.5k followars 10 Thechooolitedocs Jessica and nnoka TE25 followirs

161 Sarah.cannay Sarah 25.4k followers T o e FTTE— i E'?"‘I"'“‘“"‘“ “"“P““ Elyse ‘:‘-15" Lol 11 Medschoolmiah Milah Dee 24k followers

162 Joesantagato Joe 914k followers | P = S “' Healthypsy Haakh "f"“ L 12 Theprattymd_ Seun 8101 followers

163 gk _fitfam Kae_ftfam 43K followers - : 2 i Coala 16158 fobiiira 13 Browngin_whitecoat Melissa 5687 followers

. : Sasohrab Sadiachmb ACAK iciowars 7 Theanbdeitpan Aleis Connstn 44,7k folltwars - 2

164 Stephanias Stepharie 276K fullowirs itajustnicols Micale 123k Sollowars g [T Perr— PR — 0.0k kokwern 14 Thesccalpa Harina 3240 followers

185 | Zarbeuh Zarbruh BE4k followers Shadreametravel Shadreamatrave T4B2 followers Clatchotmrse Sharon 421K followars 15 Sieerainscribs Siema 1621 followers

165 Diemid Dhemi4 1.6 million followers 149 igpbedia_funar sabaila TEE followors Nursa, fil, beitt Brittany Pea 1k foliowers 18 | Hannah.pa Harnah 1582 followars

167 | Nanastiigotit Nanagtiligotit 14.6% followers 150 Bynliviales DOlivia 22 4k boliowsrs M Nursekaynows Kay 14,2 followers 17| Thepetitepas Haley Cari 4997 followers

168 | Fiajarmes Fia 40.2% followers 151 Brtyons_ Bitt 6885 followars 72 Sarah_gaines Sarah Gaines 26,4k follawans 18 fitpa_balance Dani 22k followers

16%  Pani Pani 118k followers 15 Hzollovado mrnlicato 104k foilowers 73 Nuwrss_ben Ben 5779 follpwars 1%  Sashapa Sarah 9100 followers

170 Kirkdawindtpt Kirk 44,4k followers IR Sarachah ] A0k Sy 7% Caffnatedscrubs Annika 10,3 folicgrs: i Busybeingbridget Bridget Winterhalter 17.7k followers

171 Syattfiness Syatfiness TE1k followers Goasftyy Gasstyy 15, 7w fplicwars 75 | FRnurssiauen Lawrss S507 followars 21 Kealeano Karen Caleans 16,3k followers

172 Walmsleyruns Walmsleyrins 125k followars :"" Thagimicvinmagic Thagiiinsecnagh; BAS ollovary % Savedbyagrace April Grace 2024 inllowars 22| Juliet_ray_md Juliat June Ray 857 followars

172 Sandiegojosy Joary 1378 followers ‘ z:@::::"’a '::M 2:::::‘:’: 77 Fulurenursslolo Lauren 1178 folowess SophieBalzoramd Sophie Balzora 411 followers

174 Jessicaaclie Jossica B83k followers 100 Zaar iy R 5 e " :mdecinursa_ bri B 1447 followers 4 Xennial_mds Shani & Anthony 1402 followers

175 Dector.mike Mike 4.1 million followers o X Contrmedil YT 7L | Shdenirumseovle Jotie 454 followers 25 DrlLalani Lalani 1.5k followers

LM Ceh pesichnolan Hopa 1.1k followers 10 N Mt 38901 = _{Asben hsa S — %  Gastronoc.nabi Eiman Nabi 538 followers

177 | Dr.sheila_derm Shaila 96.6% followers s st o 81 _|Kimby_norsing ramey Cooitathon st 77 Gastrogir_inc Gastro Girl 514 followers

&1 _|Sarah.cannay Sarah 25.4K Sollwiry B2 Joss Jess Conte 2 million followers -

178 | Teawithmd Teawithrmd 89,4k followers 162 Joesantagato Joo 814k foilowers C rere—y Fublc HESith 6.0k lobowam I8 | Seiflovehourpodeast Salflovehourpodeast 563 followars

17%  Drlesliekim Leslia 24 3k followers I Kdk_Sefam Kdk_fittam 43K Tollowars B4 AU Bluscrow Blug Crow 1104 lolowees % Whattheactuatiorkpod ‘Whattheactualforkpod 9187 followers

180 Doctoranddancar Doctoranddancar 61.3 followars 164 Saphaniae Siephanie 76k foilowees B Anitasvedianimit Anita 1.3k fellowaes 30 |Find.food freadom Sam Provite 0.1k followsrs

181 Reach,rehab Reiach, rehak T4.7k Tollowers 165 Farbruh Zarbruh BBk followens B Ssuweliness 215U 1584 followers 3 NoJfood.rules Collean Christensen 202k followeds

182 Dr.Tommymartin Tormmy 42 1k followers T4 Dimid D14 1.6 million followers. 57 Bravepacenutiion Katharine e o — 3% Food peace nufritionist Michaela Putala 21.7% followers

182 Drheatherirobundamd Heather 23 % followers 167 Manastiligotit Hanastibgotit 14,5k foliowens B Heslthycands Haalth Proms 872 followars 33 | Binge.nutritionist Marissa Miluk 7.8k followars

184 Drjenguntar Jan B1.2% followers 168 Fiagames Fia 49.2% follorwars B MSUhpw S 2000 foliowars 34 | Diet.cultune, rebel Bonnie Roney 111k folowers

185 | Yourheandos Yourheartdoc 120K followars EE | Pand e {1k v 90 Nicururssti Tiflarry 1742 fehowers 35 Dietitanandeana Deanna Wolla 162k followers

18 | Drseemayasmin Seema 20 6k followers [ | hhyurdrutp) I A3k Ellowers " AUPha PHA 525 followers 3 the.guthealthdietian Nicoke 17 5k followers

187 | Doc_by_day Doc_by_day 35k followers S Cys e bl 92 Britanysman_ Brittany Smart 3261 followers 37 Yourerdoe Hashat Lati 4593 followers

182 Drjessigold Jessi 4226 followers ‘;‘:ﬂmm “J;:"mwm :2:;':::::; : Shudent_furse_sousiney Couttney 1150 tolowers B Guthealthrecpes Joe Leech 35.2% followers

18%  Davidepsteinmd Darvid 854 followers Jussicanclio Tewion 63k owens “; :-Jl'l;mhu:alwhd ::Il:e :;20::::” 3’j Kittyblomfield Kitty Blomfield 102k followers

190 Daniellebelardomd Danielle 208k followers Docior mie ik 4.4 million follaers - NWM:N ﬂen'l:‘:';we z‘w e 40 Hormonehealingrd Amanda Montalvo 33,8k followears

191 | Drsharimarchbein Shari 45,59k followers Drhepusicknotes Hope 1.1k fellowers W Thechstneylle e vt oo 4 'I'hsmga..':cﬂisljan Sara 43,3k followers

192 | Pedgdoctalic Pedsdoctalk B0k followers 177 Deshalia_dorm Shalla 6 Bk foliowsns | i it o s 4 Aguteygid Sarah Hoffman B Bk followears

193 | Drjad_ Jed 20,8k followers 178 Teawithmd Tesrwithmd 0.4k ollorwens Mamajcios Syoli Chand T — Thaintematicnalphd Nikita Wagle 4039 followers

194 | Docjp3 Docjp3 181K followars 1 Do harslinicins Lasie 24, 3 llownrg Andcathiresanmd Anu 1.5k followers 44 Mindfulscientist_ Hally 2137 Tollowers

195 Drsandrales Sandra BO1k followers Doctoranddancer Doctornddanos: B1.3k Sollcrwers D parnalamehea Makea 20,6k fellowers 45 Grace theblochemist Graca 2135 followers

196 Dralaxgeorge Alax 1.8 million followers 101 Reachrehab Rusach rahab T4.7x bolicward drupawong FRupa Wang £3. 8k foliowers 4 | Phdwithlaura Laura 9798 followers

197 | Austinchiangmd Austin B4.2% followars Or Tormemymetin Tommy 421k fcigwery Doctor Sayn Sayn Nagod 28,1k follwers 47| Agenomicsphd Ofivia Grant It Rowers

198 Mamadoctorenos Jones 214K followers D e Heathes = K58 stucey 5B 221 folkowers i AUcampusiife AU Campus Life 1667 followers
Alokpateimd Alok 18.5k followers 184 _|Csiengunier b #1.2% Rilowen Tharursenatalie Hatalie 3677 folowers 45 Thephdstudent Annabelle 13k followers
Drjlahin Joal 804k followers e :xmmin m“"““ ;:.D;Tc:::: Blommingitles Katie 1963 followars Rectalrmckstar Jonathan Baker 4267 followers
Arsymad Alsa 27k followers Doc_ by day Doc_by day 2 Tollowars Drscopasmithguts Advard 7504 followars 5_ Uifeasapa_c Kmer. 106K followars
Publichealth IS Publ B 2413 followers 185 Drjessigold Juasi 4226 follawens D'pe_,'nm :Dme:- L] H3AL Sl %2 ot Cathering 5325 followers

203 Disticalyspeaking Magve Hanan 29,5k followers 189 Davidepstenmd David B4 folowers :‘“C_"a’"““ :c"""_' Chas :U;r‘“'ﬂm Christie_publichealth Cheristis VanHame 1015 followars

e — Orask sk Rk P 5+ Tvcoanm Coie 1040 tovers

Deshasimarchbain Shar 45,0 folowsrs e Fr= rr— 55 _[Evamachado Eva Machado 8674 followers

T2 Pedwioctil B Btkhollvescd Futriugd_ b Ehaylah F22T followers = Sﬁap.lﬂﬂwma LIS BEgg-S SRS B

T Djed Jud 20,6k foliowens TP i T —— s Marediohealth James and Dahlia 25.1k followars
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Outreach Templates

Qutreach directly to influencer:
Hi

My name is . I'm a Senior at American University and a member of Students Against
Colorectal Cancer (SACC). SACC is a student-led organization an American
University-backed program dedicated to raising awareness about colorectal cancer. Our
organization is working in conjunction with the Colorectal Cancer Alliance to provide support
and awareness to this disease and we need your help! We have included a PSA and media
kit that we would love for you to share via social media. By doing so, you can help us share
information about and support the prevention of this disease. All we need is for you to post
these materials to your social media, tag us at @studentsagainstcolorectalcancer and spread
the word!

Thanks,

Outreach to Publicist/Agent
Hi

My name is . I'm a Senior at American University and a member of Students Against
Colorectal Cancer (SACC). SACC is a student-led organization an American
University-backed program dedicated to raising awareness about colorectal cancer. Our
organization is working in conjunction with the Colorectal Cancer Alliance to provide support
and awareness to this disease and we need your client 's help! We have included a
PSA and media kit that we would love for your client to share via social media. By
doing so, you can help us share information about and support the prevention of this disease.
All we need is for your client is to post these materials to their social media, tag us at
{@studentsagainstcolorectalcancer and spread the word!

Thanks,
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StudentsAgainst ColorectalCancer <auagainstcolorectalcancer@gmail.com> @& Thu, Mar 25, 4:12 PM (12 days ago)

to ryan -

colorectal
cancer
alliance

Tomorrow can't wait

STUDENTS RGNS T COUDRECT A CAMCER

Hi Ryan,

My name is Sarah. I'm a Senior at American University and a member of Students Against Colorectal Cancer (SACC). SACC is a student-led organization an
American University-backed program dedicated to raising awareness about colorectal cancer. Our organization is working in conjunction with the Colorectal
Cancer Alliance to provide support and awareness to this disease and we need your help!

Here's a PSA with more information about what we do!

We have included an Instagram story template we would love for you to share via social media and have your followers take the pledge to get screened.

Why is getting screened for Colorectal Cancer so important? This disease takes the lives of more than 50,000 people every year and is the second leading
cause of cancer death in the United States.Testing for colorectal cancer is the most effective way you can prevent colon and rectal cancer.

In sharing this, you can help us share information about and support the prevention of this disease. All we need is for you to post these materials to your
social media, tag us at @au.sacc and help us spread the word!

Thanks!

Sarah
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Instagram Outreach

Colorectal Cancer:
Know the Facts

nd Deadliest cancer among
men and women

Screening is the #1 way to H
prevent colorectal cancer

2021 Estimates

149,500 people 52,980 people
will be diagnosed with will die from
Colorectal Cancer Colorectal Cancer
[ ] 1in 4 colorectal cancer
ﬂ patients do not have a family
history of colorectal cancer

How does screening save lives?

By finding cancers when treatment is
most effective

By finding growths (polyps) inside
the colon and removing them before
they become cancer

https://pledge.getscreened.org/

colorectal
cancer
alliance 8 8




Instagram

My name is Sarah. I'm a Senior at
American University and a member
of Students Against Colorectal
Cancer (SACC). SACC <https://
atlerose.wixsite.com/ausacc> is a
student-led organization an
American University-backed
program dedicated to raising
awareness about colorectal cancer.
Our organization is working in
conjunction with the Colorectal
Cancer Alliance <https://
www.ccalliance.org/> to provide
support and awareness to this
disease and we need your help!

We have included an Instagram
story template we would love for
you to share via social media and
have your followers take the pledge
to get screened.

Why is getting screened for
Colorectal Cancer so important?
This disease takes the lives of more
than 50,000 people every year and
is the second leading cause of
cancer death in the United States.

Outreach

We have included an Instagram
story template we would love for
you to share via social media and
have your followers take the pledge
to get screened.

Why is getting screened for
Colorectal Cancer so important?
This disease takes the lives of more
than 50,000 people every year and
is the second leading cause of
cancer death in the United States.

Colorectal Cancer:
Know the Facts

nd Deadliest cancer among
men and women

Screening is the #1 way to #
prevent colorectal cancer

2021 Estimates

140,500 people SEOE0 people
will dier frarm

will b dingreosed with
v Cedoreetal Cancar Colarsetal Cancer

. 1in 4 colorectal cancer
w patients do not have a family
history of colorectal cancer

How dees screening save lives?

By linding concers when treatment is
most affective

gy finding growths (polyps) inside
the colon and removing them before
they become cancer

https://pledge.getscreened.org/
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Influencers Who Posted

Social Media Information Follower count

Doctor.Saya Saya Nagori 28.1k
AUHealthWell AU Health Center 1234 followers
ArtsyMed 26.9k

e Number of people reached out to: 200+ StephaneeBeggs Stephanee Beggs 32.1k

e Number of posts generated: 14 Lifeasapa_c Kelsey 10.6k

1010 followers
8868 followers
1613 followers
Jennifer Marie 16.9k
Catherine 5160 followers
Kogod Student Development | 220 followers
Annabelle 13k followers
Public Health Resources 2413 followers
Maeve Hanan 29.5k followers

Christie VanHorne
Eva Machado
Catie

e Number of people exposed to content: 177,628 IulEELIIGCELL
Evamachado

Twiceanrn

L ove.jen.marie
Inonaround
Ksb_studev
Thephdstudent
PublicHealthResources
Dieteticallyspeaking

O
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lifeasapa_c

220 10.6K 3,431
Posts Followers Following

C¥

I 0g

Just a girl showing her life as a PA-C while wearing ,[
and keeping it real

Gynecology @

Digital diary ] ... more

vimeo.com/35459669

10.6k tollowers

thephdstudent

321 13.2K 473

Posts Followers Following

he PhD student
Ce iversity
(I create content on my PhD, Productivity, & Tech )
-+ YR2 Cancer Research PhD Student
o Area #bioinformatics + #coding
8 MSc | BSc Medical Physics
linktr.ee/AnnabelleNwaokorie
Dublin, Ireland
Followed by drfolamay

twitch planni

13.2k tollowers

uencers with over 10k followers who posted

love.jen.marie

826 16.7K 792
Posts Followers Following

? dc + san diego

Q healthy living | style | decor
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(7 inspiring CREATIVITY... m
linktr.eeflove.jen.marie
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artsymed

353 27K 1,554
Posts Followers Following

Alisa ( § Ilke Mona Llsa)

@ 4th year Medlcal Student on a research year #
Artist @ Foodie &2 Gymrat |
. Links to items you ask about «
docs google. comfdocument,fd;”l329QstDJKB4esZ’Ifs

m Message Email

27k tollowers

doctor.saya

804 28.1K 3,042
Posts Followers Following

Saya Nagori, MD

Founder @femhealthproject Physician Founder
@simplehealth | Telemedicine visit for birth control and
reproductive care

www.simplehealth.com

Followed by nychealthsystem

Iceland Doctor Life Norway Germany

ASIAN
HATFE
A Q

28.1k tollowers

dieteticallyspeaking

1,033 29.7K 1,261
Posts Followers Following

Maeve Hanan RD BSc (Hons)
i, Disordered Eating Specialist Dietitian
« Food freedom & flexibility
M Co-founder of @nutrimote
u My book, latest content, newsletter & services!
linktr.ee/dieteticallyspeaking

m Message Contact

Work Snaps... T-Shirts #ContextM... Nutri-Nons...

® ey

REFRAMING FOOD: WHITE PASTA When Being ‘The Healthy One’

Isn't Actually Healthy

S,
[R]

| Mot Faeling 'Sick Enough’ For Support?

29.7k tollowers

Influencers with over 20k followers who posted

stephaneebeggs

107 33.1K 927
Posts Followers Following

Stephanee Beggs, RN, BSN

Stay Healthy

CEO: RNExplained Inc.

Etsy: RNExplained

Code: Heart+Sound Stetho - STEPH10
linktr.ee/stephaneebeggs
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DISSECT NCLEX
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33.1k followers



Influencers Who Posted
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Overall Impact

178,000

people exposed to our message

Six accounts with more than Three accounts with more than
10,000 followers reposted our 20,000 followers reposted our
graphic on their story graphic on their story
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